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BUSINESS  PROGRAMMES 
SPRING  1973 

GENERAL  INFORMATION 


Location 

St.  George  Campus,  University  of  Toronto 

Fees 

All  fees  are  $100.00.  Fees  are  not  refundable 
after  the  second  session.  An  administrative  fee  of 
$10.00  is  charged  for  all  refunds. 

Admission 

Requirements  Courses  have  no  special  admission  requirements 
or  academic  prerequisites. 


ALL  COURSES  ARE  OPEN  TO  ANY  INTERESTED  PERSON. 


SPECIAL  FEATURES 


Programme  advisors  available  for  further  assistance 

Programme  advisors  and  counsellors  will  be  available  for  con- 
sultation at  119  St.  George  Street  from  6.30  until  9.00  pm,  Monday 
to  Thursday  evenings  from  March  12  until  March  15,  1973. 
Opportunities  to  discuss  course  content,  certificate  programmes, 
etc.,  in  greater  detail  will  be  available  at  this  time.  No  appoint- 
ment is  necessary. 

If  you  require  calendars,  application  forms,  or  any  general  infor- 
mation about  our  Spring  ’73  programme  just  call  928-2400  at  any 
time  and  we  will  be  glad  to  be  of  assistance. 


Special  spring  ’73  student  facilities 

1)  Free  coffee  will  be  available  to  all  students  attending  classes 
in  the  Galbraith  Building. 

2)  A newly  furnished  and  extensive  student  lounge  is  available 
for  the  Spring  ’73  students  on  the  third  floor  of  the  Galbraith 
Building  and  on  the  main  floor  of  the  building  at  119  St.  George 
Street. 

3)  Weather  permitting,  on  warm  days  some  instructors  will  be 
conducting  classes  out-of-doors  on  our  lovely  treed  campus. 

4)  Where  indicated  in  the  calendar,  students  will  be  able  to 
utilize  audio-cassettes  of  previous  week’s  sessions  which  will 
be  available  for  borrowing  free  of  charge  from  the  instructor. 


Join  us  for  exciting  spring  evenings 

Numerous  inexpensive  ethnic  and  continental  restaurants  are 
located  adjacent  to  the  campus.  Many  activities,  sports  events, 
films,  discussions  and  musical  presentations  will  be  taking  place 
both  before  and  after  class  every  evening.  Admission  to  almost 
all  are  free  and  as  a member  of  the  University  of  Toronto  you  are 
invited  to  partake  in  these  events.  More  information  about  Spring 
activities  is  available  on  request. 


SPRING  1973 


PROGRAMMES  BEING  OFFERED  THIS  SPRING 

I Institute  of  Canadian  Bankers  — Fellows’  Programme 
in  Banking 

This  programme  consists  of  ten  courses  designed  to  provide 
formal  education  for  men  and  women  who  wish  to  prepare  them- 
selves for  responsible  positions  in  banking.  A certificate  of 
achievement  is  awarded  by  the  Institute  of  Canadian  Bankers 
upon  successful  completion  of  each  part  of  the  programme. 

Courses  offered  this  spring 


LETTER  OF 
ACCOMPLISH- 
MENT 
AlCB 

Fundamentals  of  Accounting 
Business  Management  (Administration) 

Financial  Accounting  and  Analysis 

Communications 

Economics  — An  Introduction 

FICB 

Marketing  Systems 

OPTIONS 

Business  Finance 

Mathematics  for  Business  Decision-Making 
(Approved  option  — Quantitative  Methods 
stream) 

Business  Taxation  Today  (Taxation) 
Investment  Management 
Legal  Aspects  of  Business  (Business  Law) 
Management  Principles  and  Organizational 
Behaviour  (Organizational  Behaviour) 
Personnel  Practices  and  Concepts 
(Personnel  Management) 

Registration 

Candidates  for  admission  to  the  programme  should  apply  through 
the  personnel  department  of  the  bank  in  which  they  are  employed. 
Enrolment  forms  should  reach  the  Division  of  University 
Extension  by  March  21,  1973. 


Early  application  is  advised. 


II 


Industrial  Marketing  Certificate  Programme 


This  Industrial  Marketing  Programme  has  been  designed  to  pro- 
vide a firm  theoretical  and  practical  base  for  individuals  who 
choose  to  increase  their  professional  knowledge  and  competence 
in  the  marketing  function  in  general  and  in  industrial  marketing, 
advertising  and  sales  in  particular. 

A certificate  of  achievement  will  be  awarded  by  the  Industrial 
Marketers  of  Toronto  upon  successful  completion  of  the  required 
courses.  Membership  in  the  association  is  not  required  for 
admission  into  the  programme. 

Candidates  for  the  certificate 

(1)  should  be  employed  in  industrial  sales,  advertising,  market- 
ing, or  any  related  work,  and 

(2)  must  attain  a ’C’  grade  (60%)  or  better  in  at  least  4 of  6 full 
courses,  or  equivalents,  and  a pass  in  all  of  them. 


Courses  offered  this  Spring 

OBLIGATORY 
Marketing  systems 

OPTIONAL 

Economics  — an  introduction 
Communications 

Mathematics  for  Business  Decision-Making 


Ill  Personnel  and  Manpower  Certificate  Programme 


This  programme  is  designed  to  provide  basic  training  in  the 
fields  of  personnel,  industrial  relations,  and  manpower  develop- 
ment. It  is  intended  for  people  working  in  these  fields  who  wish 
to  improve  their  qualifications  and  competence.  There  are  several 
ways  of  proceeding  through  this  programme,  depending  on  the 
interest  of  the  individual  concerned.  Those  interested  in  the 
personnel  area  may  take  different  courses  to  those  interested 
in  the  training  function.  Certificates  will  be  awarded  by  various 
organizations  depending  on  the  major  area  of  study  of  the  student. 
Those  majoring  in  manpower  development  will  be  awarded 
certificates  by  the  Ontario  Society  for  Training  and  Development. 
Those  who  major  in  aspects  of  personnel  and  industrial  relations 
will  be  awarded  certificates  by  the  Public  Personnel  Association 
or  the  Personnel  Association  of  Toronto,  depending  on  whether 
they  work  in  the  public  service  or  in  private  business.  Member- 
ship in  the  associations  is  not  required  for  admission  into  the 
programme. 

Candidates  for  the  certificate 

(1)  should  be  employed  in  personnel,  training  or  related  work,  and 

(2)  must  attain  a ‘C’  grade  (60%)  or  better  in  at  least  4 of  the  6 
courses  and  a pass  in  all  of  them. 


Courses  offered  this  Spring 

OBLIGATORY  FOR  MANPOWER  DEVELOPMENT 
Communications 

OBLIGATORY  FOR  PERSONNEL  AND  INDUSTRIAL  RELATIONS 
Management  principles  and  organizational  behaviour  (for  those 
interested  basically  in  personnel  relations) 

Economics  — an  introduction 

OPTIONAL 

Communications 

Economics  an  Introduction 

Mathematics  for  Business  Decision-Making 


COURSE  DESCRIPTIONS 

ACCOUNTING  AND  FINANCE  COURSES 


Fundamentals  of  Accounting 

This  introductory  accounting  course  is  designed  to  acquaint  the 
student  with  the  basic  principies,  conventions  and  postuiates  of 
accounting  theory.  Special  attention  will  be  placed  on  the 
understanding  and  preparation  of  the  balance  sheet,  income 
statement,  and  source  and  application  of  funds  statement. 


To  enable  students  to  gain  the  maximum  benefit  from  this  course, 
consideration  will  also  be  given  to  the  practical  business 
applications  of  accounting  theory  and  its  relevancy  to  modern 
business  activity.  Use  will  be  made  of  special  exhibits 
and  assignments  derived  from  Canatlian  financial  and  industrial 
enterprises,  with  the  intent  of  kindling  considerable  in-class 
discussion. 


For  those  students  who,  because  of  business  or  other  reasons, 
are  forced  to  miss  some  classes,  audio-cassette  recordings  of 
the  previous  week’s  lecture  and  class  discussion  will  be  made 
available  by  the  instructor  as  the  course  proceeds. 

Instructor  J.S.  White, 

Division  of  University  Extension, 

University  of  Toronto 

Text  White,  J.S.,  Canadian  Financial  Accounting 

Time  Monday  and  Thursday  6.30—9.00  pm 

Apri  I 2 to  June  7 


Location  Room  119,  Galbraith  Building 


This  course  may  be  taken  as  part  of  the  Fellows’  Programme  in 
Banking. 


Financial  Accounting  and  Analysis 


The  purpose  of  this  course  is  to  give  those  business  people 
with  some  knowledge  of  accounting  a greater  understanding  of 
the  problems  involved  in  the  analysis  and  interpretation  of 
financial  statements  and  the  techniques  of  financial  control. 

The  area  of  financial  analysis  examines  such  topics  as  generally 
accepted  accounting  concepts;  underlying  assumptions,  compo- 
sition, and  limitations  of  financial  statements;  interpretation  of 
financial  statements;  the  concept  of  fund  flows;  determination  of 
fund  needs  and  various  sources;  the  analysis  of  corporate 
statements  with  a view  to  evaluation  and  problem  isolation  and 
solution. 


Instructor 

D.L.  Marston,  Student-at-Law,  Hassard  & Elliott 

Text 

Anthony,  R.,  Management  Accounting:  Text  and 
Cases 

Time 

Monday  and  Thursday  6.30—9.00  pm 

Apri  1 2 to  June  7 

Location 

Room  422,  Galbraith  Building 

This  course  may  be  taken  as  part  of  the  Fellows’  Programme  in 
Banking. 


Business  Finance 


The  principal  aim  of  this  course  is  to  explain  managerial  finance 
and  its  relation  to  other  elements  of  the  business  firm,  and  to 
show  how  financial  decisions  can  further  the  basic  enterprise 
goal  of  wealth  maximization. 

Consideration  is  to  be  given  to  the  various  tools  of  financial 
planning,  analysis,  and  control  including:  Capital  budgeting;  the 
cost  of  capital;  dividend  policy;  financial  forecasting;  mergers 
and  acquisitions;  financial  life  cycle,  and  profit  planning. 
Guidelines  for  decisions  in  using  alternative  forms  and  sources 
of  financing  will  be  discussed  and  developed.  Emphasis  will 
also  be  placed  on  the  external  relationships  of  businesses  with 
financial  institutions  and  capital  markets.  Finally,  financial 
strategies  for  stimulating  and  supporting  the  growth  of  the  firm  will 
be  developed. 

A combination  of  lectures  and  real  world  cases  will  be  utilized 
to  develop  the  analytical  thinking  and  judgement  necessary  to 
make  sound  business  decisions. 


Instructor  L.  Gould,  Lecturer  in  Finance,  Queen’s  University 

Text  Weston,  J,.F.  and  Brigham,  E.F.,  Essentials  of 

Managerial  Finance,  2nd  ed.,  Holt  Rinehart  & Winston, 
New  York,  1971 


Brigham,  E.F.,  Nantell,  T.J.,  Aubey,  R.T.and 
Hawk,  S.C.,  Cases  in  Managerial  Finance,  Holt 
Rinehart  & Winston,  New  York,  1970, 

Time  Monday  and  Thursday  6.30—9.00  pm 

April  2 to  June  7 

Location  Room  403,  Galbraith  Building 

This  course  may  be  taken  as  part  of  the  Fellows’  Programme  in 
Banking. 


Investment  Management 


The  course  will  examine  critically  principles  of  investment  as 
well  as  securities  markets.  Guest  lecturers  will  include  the 
professional  trader  and  the  broker-dealer  to  emphasize  the 
gambling  aspect  of  speculative  stock  markets. 

The  impact  of  monetary  and  fiscal  policy  on  investments  in- 
cluding stocks,  bonds,  mortgages,  leasestocks,  etc.  will  be 
analyzed,  as  well  as  the  financial  institutions  creating  them. 
Actual  practices,  such  as  real  estate  and  property  evaluations 
and  the  design  of  company  prospectuses,  rather  than  theory,  will 
be  emphasized. 

Instructor  D.S.  Soloman,  Barrister  and  Solicitor 

Text  Smith,  A.,  The  Money  Game,  Dell,  1969. 

Time  Monday  and  Thursday  6.30—9.00  pm 

April  2 - June  7 

Location  Room  107,  Galbraith  Building 

This  course  may  be  taken  as  part  of  the  Fellows’  Programme  in 
Banking. 

Business  Taxation  Today 

This  is  a survey  of  Taxation  in  Canada  with  special  emphasis 
on  the  filing  of  your  1972  income  tax  return  and  the  implication 
of  taxes  as  levied  by  all  levels  of  government  on  financial 
statements. 

The  programme  is  designed  for  the  non-accountant  who  is 
concerned  with  the  impact  of  taxation  on  his  own  business  and 
on  those  of  the  companies  he  counsels. 


Instructor 

Text 

Time 

Location 


M.S,.  Kaplan,  C.A.,  Miller,  Stone,  Saperia  & Isaacs 

Textbooks  will  be  specified  after  classes  commence. 

Monday  and  Thursday  6.30—9.00  pm 

Apri  I 2 to  June  7 

Room  243,  Galbraith  Building 


This  course  may  betaken  as  part  of  the  Fellows’  Programme  in 
Banking. 


BUSINESS  ADMINISTRATION 
- LAW  - 

ECONOMICS  COURSES 


Business  Management 

This  course  is  designed  to  give  participants  a knowledge  of  the 
many  factors  involved  in  the  management  of  business.  It  covers 
all  factors  contributing  to  the  successful  operation  of  business 
organization. 

The  course  examines  the  administrative  processes  of  planning, 
organizing,  directing,  controlling,  staffing,  leading,  and 
measuring.  Business  operations  of  companies  are  explained 
with  reference  to  such  departments  as  finance,  personnel, 
marketing,  production,  advertising  and  others. 

Lectures,  discussions,  readings,  and  a limited  number  of  case 
studies  will  be  used. 


For  those  students  who,  because  of  business  or  other  reasons, 
are  unable  to  attend  this  course  on  a regular  basis,  or  for  those 
who  just  miss  a class,  cassette  recordings  of  the  previous 
week’s  lectures  and  class  discussions  will  be  made  available 
by  the  instructors  as  the  course  proceeds. 

Instructor  S.R.  Maxwell,  Professor,  Faculty  of  Management 
Studies,  University  of  Toronto 

J.F.  Lowery,  Administrative  Assistant,  University 
of  Toronto. 


Text  To  be  announced  when  classes  commence. 

Time  Monday  and  Thursday  6.30—9.00  pm 

April  2 to  June  7 

Location  Room  220,  Galbraith  Building 


This  course  may  betaken  as  part  of  the  Fellows’  Programme  in 
Banking. 


Legal  Aspects  of  Business 

This  course  is  intended  to  furnish  students  with  a general 
understanding  of  law  and  to  help  them  avoid  legal  pitfalls 
which  commonly  arise  in  business.  It  is  designed  primarily 
for  persons  in  financial  institutions  but  should  be  of  use  to  all 
business  people.  The  course  consists  of  a general  introduction 
to  commercial  law,  its  history  and  administration.  Special 
attention  will  be  given  to  contracts,  bills  of  exchange,  security 
documents  (other  than  land  security  documents)  and  to  the 
protection  of  property  rights  through  the  laws  of  patents,  trade- 
marks, torts,  and  insurance.  Certain  statutes  of  special  interest 
and  the  law  relating  to  corporations,  bankruptcies,  and  civil 
remedies  will  be  reviewed.  Students  will  analyze  and  formulate 
practical  solutions  for  legal  problems  and  participate  in  lecture 
discussions  and  seminars. 


Instructor  J.l.  Stewart,  Q.C.,  Special  Lecturer,  University 
of  Toronto 

Text  Smythe,  J.E.  and  Soberman,  D.A.,  The  Law  and 

Business  Administration  in  Canada,  Prentice-Hall 

Time  Monday  and  Thursday  6.30—9.00  pm 

Apri  I 2 to  June  7 


Location  Room  305,  Galbraith  Building 


This  course  may  betaken  as  part  of  the  Fellows’  Programme  in 
Banking. 


Economics  — an  Introduction 


The  elements  of  economics  theory  will  be  developed  and  illus- 
trated with  reference  to  contemporary  economic  problems. 
Lectures  will  include  discussion  of  such  questions  as  the 
following:  How  are  prices  determined?  What  is  the  national 
income  and  what  determines  its  growth?  How  is  the  distribution 
of  the  national  income  determined?  What  does  the  supply  of 
money  have  to  do  with  inflation? 

An  additional  voluntary  10  hours  has  been  added  to  the  course 
to  allow  the  student  to  adequately  review  the  material  and 
discuss  it  with  the  instructor  to  better  facilitate  the  student’s 
understanding  of  the  subject. 


Instructor 

W.H.  Merritt,  Assistant  Treasurer,  Philips 
Electronics  Industries  Ltd. 

Text 

Samuelson,  P.A.  and  Scott,  A.,  Economics  — An 
Introductory  Analysis,  McGraw-Hill,  1968 

Time 

Monday  and  Thursday  6.30—9.00  pm 

Apri  I 2 to  June  21 

Location 

Room  308,  Galbraith  Building 

This  course  may  be  taken  as  part  of  the  Fellows’  Programme  in 
Banking,  the  Industrial  Marketing  Certificate  Programme,  and 
the  Personnel  and  Manpower  Certificate  Programme. 


INTERPERSONAL  RELATIONS 
- PERSONNEL  - 

ORGANIZATIONAL  BEHAVIOUR  COURSES 


Communications 


The  purpose  of  this  course  is  to  increase  the  student’s  know- 
ledge, understanding,  and  skill  in  communicating  effectively. 

Concepts  and  processes  of  face-to-face  communications,  and 
communication  in  small  and  large  groups  are  examined  in  depth. 
Additional  topics  to  be  covered  are  the  mechanics  and  problems 
of  oral  and  written  communications,  and  the  relationship  between 
communications  and  behaviour. 

Some  techniques  will  be  developed  to  help  overcome  barriers  to 
effective  communication  and  to  improve  communication  skills. 
Emphasis  is  placed  on  practising  these  skills  in  writing, 
speaking  and  listening. 


instructor  A.  Collaco,  Manager, 

Personnel  & Management  Resources  Department, 
Ontario  Hydro 

Text  No  text  is  required. 

Time  Monday  and  Wednesday  6.30—9.00  pm 

April  2 to  June  7 


Location  Room  403,  Carr  Hall,  St.  Michael’s  College 


This  course  may  be  taken  as  part  of  the  Fellows’  Programme  in 
Banking,  the  Industrial  Marketing  Certificate  Programme,  and 
the  Personnel  and  Manpower  Certificate  Programme. 


Personnel  Practices  and  Concepts 


This  course  has  been  designed  for  those  who  have  responsibil- 
ities in  the  management  of  an  office  or  department  thereof.  It  will 
also  prove  valuable  in  the  development  of  those  who  may  soon 
have  such  positions. 

This  course  is  personnel  oriented,  dealing  with  administration 
as  it  affects  people,  and  includes  the  nature  of  management;  the 
meaning  of  work;  leadership  and  the  process  of  supervision; 
recruitment  methods  and  procedures;  employee  training  and 
development;  counselling  techniques;  employee  motivation; 
discipline,  union  relations;  job  descriptions  and  evaluation;  and 
employee  benefit  programmes. 

Typical  office  personnel  situations  will  be  discussed  by  the 
class  and  films  will  be  shown  to  portray  human  relations 
problems  involved  in  business.  Extensive  notes  will  be  provided. 

Instructor  W.E.  Lennox,  Personnel  Manager,  Glidden  Company 

Text  Strauss,  G.  and  Sayles,  L.,  Personnel  — The  Human 

Problems  of  Management,  2nd  ed.,  Prentice-Hall 

Time  Monday  and  Thursday  6.30-9.00  pm 

April  2 to  June  7 

Location  Room  244,  Galbraith  Building 

This  course  may  be  taken  as  part  of  the  Administrative  Manage- 
ment Society  Certificate  Programme  and  the  Fellows’  Programme 
in  Banking. 


Management  Principles  and  Organizational  Behaviour 


The  course  has  been  designed  to  give  a practical  examination 
of  the  process  of  management.  Well  established  principles  and 
practices  of  management,  as  well  as  new  insights  from  the 
behavioural  sciences  and  decision-making  theory  are  examined, 
discussed  and  evaluated,  with  a definite  view  as  to  their 
practical  application  in  the  manager’s  day-to-day  situations. 

The  course  will  cover  the  Classical,  Human  Relations  and 
Behavioural  Science  Schools  of  Management.  Also  discussed 
will  be  motivation,  leadership,  work  groups,  staff  selection  and 
placement,  organizational  design,  training  and  evaluation, 
organizational  change,  group  decision-making,  organizing, 
planning  and  controlling. 

Four  instructors  will  be  used  on  a rotating  basis  to  give  the 
student  exposure  to  those  with  maximum  expertise  in  specific 
topic  areas  as  well  as  different  perspectives  on  the  subject  of 
management. 

Besides  lecture  periods,  sessions  will  provide  opportunities  for 
film  viewing,  class  participation  and  appropriate  real  world 
case  studies. 


Instructor  W.R.  Jack,  Special  Lecturer  in  Management  and 
Assistant  Dean, 

Faculty  of  Management  Studies,  U.  of  T. 

J.P.  Siegel,  Associate  Professor 
Organizational  Behaviour, 

Faculty  of  Management  Studies,  U.  of  T. 

R.F.  Morrison,  Associate  Professor 
Business  Policy, 

Faculty  of  Management  Studies,  U.  of  T. 

D.A.  Ondrack,  Assistant  Professor 
Organizational  Behaviour, 

Faculty  of  Management  Studies,  U.  of  T. 


Text  Donnelly,  J.H.,  et  al.  Fundamentals  of  Management: 

Functions  Behaviour  and  Models,  Business  Pub- 
lications Inc.  (Irwin-Dorsey),  1971 

Time  Monday  and  Thursday  6.30—9.00  pm 

Apri  I 2 to  June  7 

Location  Room  204,  Galbraith  Building 

This  course  may  be  taken  as  part  of  the  Fellows’  Programme  in 
Banking  and  the  Personnel  and  Manpower  Certificate  Programme. 
(For  those  taking  the  personnel  option  of  the  latter  programme, 
this  course  should  be  taken  in  the  final  year.) 


MARKETING  COURSES 

Marketing  Systems 

This  course  covers  the  fundamental  elements  of  marketing 
within  the  context  of  a rapidly  changing  business  environment. 
Cases  are  used  to  complement  discussions  and  lectures  to 
provide  an  understanding  of  contemporary  marketing  problems. 
Emphasis  is  placed  on  the  development  and  integration  of  the 
overall  marketing  plan. 

Up  to  a few  years  ago,  economic  technological  and  competitive 
conditions  had  far  more  of  an  impact  on  business  than  the  slow 
pace  of  social  change.  Today  buying  decisions  depend  as  much 
on  social  factors  as  on  the  desirability  of  the  product. 

Time-pressed  businessmen  will  become  acquainted  with  relevant 
literature  and  examine  modern  marketing  techniques  related  to 
the  need  to  get  the  market  system  to  respond  to  changes  in 
current  use  patterns. 


Instructor  D.E.  Simon,  Lecturer, 

Ryerson  Polytechnical  Institute 

Text  McCarthy,  E.S.,  Basic  Marketing:  A Managerial 

Approach,  R.D.  Irwin 


Galbraith,  J.K.,  The  New  Industrial  State, 
Houghton,  Mifflin 

Reich,  C.A.,  The  Greening  of  America, 
Random  House 

Toffler,  A.,  Future  Shock,  Random  House 

Time  Monday  and  Thursday  6.30-9.00  pm 

April  2 to  June  7 

Location  Room  248,  Galbraith  Building 


This  course  may  be  taken  as  part  of  the  Fellows’  Programme 
in  Banking  and  the  Industrial  Marketing  Certificate  Programme. 


MANAGEMENT  SCIENCE  COURSES 


Mathematics  for  Business  Decision-Making 

This  course  will  consist  of  a survey  of  mathematical  techniques, 
quantitative  methods  and  operational  research  tools  that  will 
aid  the  manager  in  (a)  making  better  decisions  and  (b)  communi- 
cating more  effectively  with  professional  statisticians,  business 
technicians  and  researchers. 


Linear  programming,  queuing  theory,  inventory  control,  calculus, 
probability  and  statistics  (including  correlation  and  regression 
analysis)  and  bond  and  interest  rate  theory  will  be  among  the 
topics  discussed. 

A self-programmed  text  will  be  used  in  the  course  to  help  the 
student  make  the  best  of  his  abilities.  Although  the  subject 
matter  is  of  current  topical  interest  and  use,  no  prerequisites 
beyond  grade  12  algebra  will  be  assumed.  To  help  refresh  the 
student’s  memory,  the  course  will  begin  with  a review  of  high 
school  algebra. 


Liberal  use  will  be  made  in  the  class  of  applied  examples  and 
cases  such  as  queuing  theory  problems  in  bank  branch  design 
decisions,  business  inventory  control  problems  and  statistics 
for  marketing  research  and  analysis. 


Instructor  J.  Callen,  Special  Lecturer, 

Faculty  of  Management  Studies, 

University  of  Toronto 

Text  Mathematics  for  Decision  Making:  Vol  1 & 2 


Time  Monday  and  Thursday  6.30—9.00  pm 

Apri  I 2 to  June  7 

Location  Room  314,  Galbraith  Building 


This  course  may  be  taken  as  part  of  the  Fellows’  Programme  in 
Banking. 
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Course 

If  you  are  taking  this  course  as  part  of  one  of  the  certificate  progranrmes,  please  specify  which 


APPLICATION  FORM 
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OTHER  PROGRAMMES  OFFERED 
BY  THE 

DIVISION  OF  UNIVERSITY  EXTENSION 


French  or  English  Language  Summer  Schools  of  from  four 
to  eight  weeks  duration  are  offered  each  year  during  July  and 
August.  Adults  wishing  to  become  bilingual  will  find  these 
intensive  programmes  worthwhile  not  only  as  language-learning 
experiences  but  also  for  their  enjoyable  social  and  cultural 
components.  The  French  Language  Summer  School  is  located  at 
Saint-Pierre  et  Miquelon  (a  North  American  archipelago  which 
is  the  oldest  of  the  overseas  territories  of  France).  Toronto  is 
the  site  of  the  English  Language  Summer  School. 


Further  information  is  available  at  928-2400. 
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